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600 Pennsylvania Avenue, NW

Washington, DC 20580

RE: Business Opportunity Rule, R511993
Dear Sir/Madam,

I am writing in response to the proposed New Business Opportunity Rule R511993. I am in favor of
reasonable consumer protection but find the proposed rules unnecessary and overly burdensome.

"I am extremely opposed to the 7 day waiting period and suggest that proposed rule be dropped.
Consumers have the ability to make their own informed decisions and [ don’t see how this rule can
help them in any way. If anything it will discourage their participation and be difficult for companics
and their representatives to conduct their business in an efficient and timely manner.

The earnings claim statement should be made by the company and be an average of real earnings
made by independent distributors. Anything else is a privacy violation and hurts consumers involved
in an opportunity. We need to protect those consumers as well.

The rule for the release of any information regarding prior litigation and civil or criminal legal
actions involving misrepresentation, or unfair or deceptive practices, even if you were found innocent
is punitive at best. Name me one industry where that is required? This should only be a rule if ALL
industries including the medical industty, pharmaceutical industry, banking and investment industry
do the same. I am very concerned about this proposed rule and the FTC’s backing of it.

I am also concerned about the mandatory requirements regarding disclosing the names and
information of satisfied consumers. In the MLM world many people don’t want their information
given out without their approval. How could you possibly protect these consumers if you make this
rule mandatory?

[ have been involved in the network marketing industry for over 22 years and have enjoyed th
products, services and part time income earned over those years and don’t want my opportunity to

continue to strengthen and grow my business hurt by these proposed rules. Please consider my
consumer rights and protect me while you are considering this ruling.

Thank you, o .

Tylet' W. Gaisford



